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Al Share of Voice,
measured.

AgentRank audits how the leading Al platforms talk about your brand — across markets,
categories and retailers — so growth teams can defend share before it erodes.

5 LEADING Al PLATFORMS 30 COUNTRIES 160 CATEGORIES 20,000+ BRANDS

GET IN TOUCH

hello@consensys.world
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A. AgentRank Al SHARE OF VOICE INTELLIGENCE

BY CONSENSYS oo e The shift - why Al Share of Voice now

MARKET CONTEXT

Search has compressed
Into a single answer.

COVERAGE AT A GLANCE

o5+ 30+

LEADING Al PLATFORMS TRACKED COUNTRIES COVERED

Shoppers no longer scroll a results page — an LLM hands them a
recommendation. The brand named in that answer wins discovery, consideration
and the click. The ones omitted lose share quietly, model by model, market by
market.

If you aren't actively managing how Al platforms recommend your brand, you'll be

left behind. AgentRank is the measurement layer for that new surface — a 1 6 O + 2 O k +

continuous audit of how leading models talk about your category, where your brand
stands, and which retailers and content ecosystems each model leans on to form

. CATEGORIES & SEGMENTS BRANDS & THEIR PRODUCTS
Its answer.

® Live dataset — growing every day across new markets, categories and platforms.

WHAT IT MEANS FOR YOU

If you aren't managing how Al platforms recommend your brand, you'll be left
behind. AgentRank tells you which models drop you, in which segment, and
what to do next.
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BY CONSENSYS oo e Inside the product - Brands intelligence Y @ Y

SECTION 01 - BRANDS A. ;Ag:::ia:‘lf AI SHARE OF VOICE INTELLIGENCE Q Search brands, manufacturers... H E. JAREES ) (> sign out

Skincare intelligence SRS @ Manufacturers ¢ Platforms
D ef e n d S h ar e AT Share of Voice audit across ChatGPT, Gemini, Grok and Deepseek * refresh Nov 14, 2025 * Change category
S w A @
41.0% Nivea 10 11 mkis - 3 segs
Concentration across 236 tracked brands 7.22% * #1 on 0/4 LLMs Top-15 brands missing top-10 in =1 LLM * Hada Labo, Gamier Lead vs #2: +1.88 pts (Nivea vs Vaseling)

Track AISOV across every tracked brand in your BRAND MANAGER * OPPORTUNITY RADAR

What would a brand manager do next?

category. Spot erosion alerts before the leadership
team does — and see exact|y which model dropped ® coverace GaP # wHITESPAGE & verenD 2 concenTRATION

. . Steal share where leaders are blind Underexposed segments Erosion alerts to address Market structure
yo u, In Wh IC h Seg ment. 4 t0p-20 brands are absent er weak on at least one model Al tracked ssgments have a sirong leader (25% share). 3 top-15 brands are siipping out of fop-10 on at least one LLM. Top-3 brands hold 16.8% of all Al mentions; 1op-10 hoid 41.0%

« Anessa ~ weak on ChalGPT, Deepseek, Gemini, Grok + Hada Labo * AISOV 4.32% « Fragmented market — broad multi-segment campaigns can
. Sh are Of VO | Ce « Mediaheal ~ weak on ChalGPT, Deepseek, Gemini, Grok « Garniier * AISOV 3.36% ‘compound.
* Skl ~ weak on ChalGPT, Deepseek, Gemini, Grok * Biore * AISOV 3.34%

« Lifebuoy - weak on ChalGPT, Deepseek, Gemini, Grok

Concentration across every tracked brand in your category.

® Model consensus leader

Top 25 Brands * Spotlight

25 ENTITIES

Who the majority of Al platforms agree on as #1. Delaied AISOV, model coverege nd segment expasure. Cick a row 1 xpand.
® Active erosion alerts B o v et i —

Coverage 4/é LLMs  Bestrank#2  Segment: Body Moisturizing 97.5%  Market: Malaysia 10.6%

Brands slipping out of the leader set in any model.
. & Vaseline
[ Opportur“ty radar 2 AISOV5.34% - raw 5,560 I R R R el

Coverage @/é LLMs  Bastrank #3  Segment: Body Moisturizing 98.7%  Market: India 7.1%

Auto-generated next moves for brand managers.
f Hada Labo 2 Eresion

. —
3 AISOV4.32% * raw 4500 M s om P
GCoverage 4/4 LLMo  Bestrank #3  Segment: Faciel Treatmenis 206%  Market Japan 13.1%
Cetaphil
ISOV 4.03% * raw 4,200 | —
4 AISOV £.03% * raw 4200 s s om o sam v

Coverage @/é LLMs  Bastrank #5  Segment: Body Moisturizing 15.2%  Market: Australla T.7%

Nove
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A. AgentRank Al SHARE OF VOICE INTELLIGENCE

BY CONSENSYS @ e e Inside the product - Manufacturers intelligence

SECTION 02 - MANUFACTURERS A' !que\::l!a?lf Al SHARE OF VOICE INTELLIGENCE Q Search brands, manufacturers... HK @. AR ] e [+ sign out
Skincare intelligence © Brands @ Platforms
R O I I u p t h e Al Share of Voice audit across ChatGPT. Gemini, Grok and Deepsesk * refresh Nov 14, 2025 * Change category
S W /ity ®
65.5% Unilever 9 11 mkis - 3 segs
Concentration across 148 tracked manufacturers 13.62% * #1 on 2/4 LLMs (Deepseek, Grok) Top-15 manufacturers missing top-10 in =1 LLM * Kao, Shiseido Lead vs #2: +3.09 pts (Unilever vs L'Oréal)
See the parent companies behind every category o _ _
Top 100 manufacturers * expand to see brand portfolio & segment mix
Ieade r . PO rth I |0 VleW stltches Seg m e nt m |X, reg | 0 nal Each row shows the manufacturer's strongest segments, regional split and the brands rolling up to it. Click a row to expand.
split and the brands rolling up to each manufacturer. Top 25 Manactrers - Spight I
Detailed AISOV, model coverage and segment exposure. Click a row o expand.
® Parent-company rollups  Unilever
1 AISOV 13.62% ° raw 14,180 * 4 brands in portfolio #2 # #2 # m -
House-of-brands view across the full universe. Coverage 44 ULk Bestrank#1 Soqment:Body Mosturizing 198.0%  arket ndia 21.0%
® Portfolio drill-down @ LOréa ———
2 AISOV 10.53% ° raw 10,960 * 4 brands in portfolio LT " T tasmm v
Brand mix, segment strength, market Sp“t per parent. Coverage 444 LLMs  Bestrank#2  Segment: Facial Trealments 77.2%  Markst: Ausiralia 22.1%
® Cross-platform coverage B 00+ 4 b o DEOOGE -
Side-by-side coverage across every Al platform. D) ) ) TS
Beiersdorf
. Best-rank Watch 4 AISOV 7.32% ° raw 7,620 * 3 brands in portfolia ¥ #5 #5 #4 ﬂ v
Ranking position by model — at a glance.
Rohio
5 AISOV 559%  raw 5,820 * 2 brands in portfolio O w0 m as e aan
Kao & Erosion
3 AISOV 4 48% * raw 4 660 * 2 brands in portfolio * #*7 % 2 _449-:‘ v
Estée Lauder
7 AISOV 4.48% - raw 4,660 * 4 brands in portfolio L #3 # #0 _‘,54,, v
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A. AgentRank Al SHARE OF VOICE INTELLIGENCE

BY CONSENSYS @ o e Inside the product - Platforms & sources

SECTION 03 - PLATFORMS

Where the answer
comes from.

For each market and category, AgentRank surfaces
the retailers and information ecosystems Al platforms
lean on — plus the per-model phrase bank that drives
recommendations.

® Most influential retailers
The commerce destinations Al platforms cite most.
® Information ecosystems
Social, video, forums, expert content — ranked.
® Per-platform deep dive
What each model actually says, side-by-side.
® Non-negotiables
What to fix when all platforms agree.
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A' AgentRank Al SHARE OF VOIGE INTELLIGENGE

Skincare intelligence
AL Share of Voice audit across ChatGPT. Gemini, Grok and Deepseek * refresh Nov 14, 2025 * Change category
SECTION 01 * MARKET LEVEL

Who influences ranking in a single market & category

Pick a country and a category to see the exact retailers and information ecosystems LLMs lean on.

Country  Sweden ~ Calegory  Facial Care: Cleansing ¥
& Most influential retailers RANKED 1 - 5
Apotea W
Also cited in 0% of peer markets for this category -
Lyko

Also cited in 0% of pesr markets for this category

Kicks

Als0 cited in 0% of peer markets for this category

4  Amazon SE
Also cited in 0% of pesr markeis for ihis category
5 Anléns

Al50 ited in 0% of peer markets for this category

SWEDEN * LLM DEEP DIVE

How each model talks about Facial Care: Cleansing in Sweden

Gross-LLM consensus + per-madel query language. recommendation drivers and weak signals.

LLMS ANALYSED UNIVERSAL TRUTHS
Cormbinad viaw 24/5 model agrasment

+ NON-NEGOTIABLES * ALL 5 MODELS AGREE
If you only fix three things in Facial Gare: Cleansing for Sweden, fix these

consensys.world - hello@consensys.world

Q Search brands, manufacturers... HK B 4 B e [+ sign out 1
[ ]
© Brands @ Manufacturers
@ Sweden  Facial Care: Cleansing
(=) Information ecosystems SIGNAL SOURCES
Where LLMs draw signal from when answering questions about Facial Gare: Cleansing in Sweden.
1 TikTok Beauty Sweden o —
2 Dermatologist Content —
3 Skincare Forums | —
4 Beauty YouTube Sweden e
5 Lyko Reviews o
i Chatgpt 2 Gemini 3 Grok 4 Clade & Deepseck
PER-LLM LEVERS RISK PATTERNS
Facial Care: Cloancing
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A. AgentRank Al SHARE OF VOICE INTELLIGENCE

A. Age"feaf'k' Q Search brands, manufacturers X B o @& e [ sign out
SECTION 03 (CONT.) - SOURCES & INFLUENCE °
Skincare intelligence »
Al Share of Voice audit across ChatGPT. Gemini, Grok and Deepseek - refresh Nov 14, 2025 * Change category © Brands @ Manufaclurers
See what each
Who influences ranking in a single market & category
p I atf O r m S e e S Pick a country and a category to see the exact retailers and information ecosystems LLMs lean on.
.
Country ~ Sweden ¥ Calegory  Facial Gare: Cleansing ® Sweden  Facial Care: Cleansing
A side-by-side view of the retailers, social
. . 2 Most influential retailers RANKED 1 - § ) Information ecosystems SIGNAL SOURCES
ecosystems and edltorlal sources that each Where LLMs draw signal from when answering questions about Facial Care: Cleansing in Swede:
. . Apotea N
Al platform pulls from when building a 1 TiTok Beauy Sweden —
recommendation. o
Also cited in 0% of peer markets for this category 2 Dermatologist Content o
o [z 3 Skincare Forums ——
Aiso cied in 0% of peer markels for this category
5 + 4 Amazon SE 4 Beauly YouTube Sweden -
Aiso cied In 0% of peer markels for ths category
5 Aniéns n 5 Lyko Reviews -
Also cited in 0% of peer markets for this category
Al PLATFORMS - SIDE-BY-SIDE
SWEDEN LLM DEEP DIVE
How each model talks about Facial Care: Cleansing in Sweden
LLuS ANALYSED UNIVERSAL TRUTHS PER-LLM LEVERS RISK PATTERNS
5 3 1" 0
+ NON-NEGOTIABLES * ALL 5 MODELS AGREE Facial Cas: Cloancing
11 you only fix three things in Facial Care: Cleansing for Sweden, ix these.

Don't get left behind. hello@consensys.world

If you're not managing how Al platforms recommend your brand, someone else will set the narrative. consensys.world

Book a working session with consensysAl — we'll bring a live audit of your category. AgentRank™ - a consensysAl module
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